AdSEA SUMMER PROGRAM

4 COURSES

1) Accounting for decision making 3) Economics of social capital

2) Behaviour in organization 4) Principles of marketing

\ %

5-6 INTENSIVE WEEKS

BASIC INFO

MAY-MID JUNE, 8 HOURS PER WEEK
BACHELOR LEVEL, 6 ETCS
INTERNATIONAL AND MULTICULTURAL CLASSES, TEAM WORKING

LEARNING OBJECTIVES

1) ACCOUNTING FOR DECISION MAKING: the use of accounting information to support the decision
making process of investors and analysts

the management of the individual and group behaviors

4) BEHAVIOR IN ORGANIZATION: s L
within the organizations

2) ECONOMICS OF SOCIAL CAPITAL: theoretical concept and empirical applications of
social capital in economics

3) PRINCIPLES OF MARKETING: basic concepts of marketing management
FROM 2019
N\/’| International.economia@unipd.it
NEW SUMMER CLASS IN
EUROPEAN PRIVATE LAW

UNIVERSITA
DEGLI STUDI

www.economla.unlpd.lt DI PADOVA



http://en.didattica.unipd.it/off/2015/LT/EP/EP2093/000ZZ/EPP6076937/N0
http://en.didattica.unipd.it/off/2015/LT/EP/EP2093/000ZZ/ECM0022946/N0
http://en.didattica.unipd.it/off/2015/LT/EP/EP2093/000ZZ/EPP6076938/N0
http://en.didattica.unipd.it/off/2015/LT/EP/EP2093/000ZZ/ECM0022945/N0

